Best Practices for SEO and Social
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About Panos

® 14 years experience of
& in Greek
& international projects

e First Google Certified
Partner in Greece

e Managing Director

e Execution & data-driven
mentality
o O towork with start-ups
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ON a mission

Provide results-oriented digital marketing
execute results & data-driven advertising plans
and even bringcommon sense in digital business.
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WHY SEQO?

1 Traffic Source
Scalable

Exceptional ROI




Things to do i Athers e Increased, high quality traffic
e Higher ROI
e Improved visibility
e Credibility & trust
e Branding
e Improved user experience &
usability
e Futureinvestment
e Provides customer insights
e Your competitors are here
e Saves you Google Ads money
e A chance againstlarge brands
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SEO 2019 ANNUAL REPORT
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They dominate SERP

@ Expedia Booking.com
@ @ Hotels.com

Hilton tripadvisor: skyscanner

HOTELS & RESORTS

www.ON.marketing



Help you achieve better results

with the existing resources
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HOW?

Be excellentin 200+ Factors at:

- Technology & UX
- Content
- Link Building
What YOU control & You Don't




5 Ways to Combine
Social Media & SEO
for hotel content
marketing
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The Benchmark
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Typical website:

- Desktop focused design
- Photographs to inspire
q - Cropped for desktop
-~ - Minimum content

- - Discreet call to action

Screenshot from Mykonos Grand mobile website, January 2019
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oounn., Rocabella Mykonos Hotel

3 1O

Typical social post:

- “Inspirational content”
- Photo for any hotel

- Minimum content

- No call to action

- No links

|- 1Like

Screenshot from Rocabella Mykonos Hotel Facebook page,
ANuUg 019
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An exceptionaliteam creates an
exceptional digital brand
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You compete against giants.
Create a mobile friendly,
secure (HTTPS) and
fast website.

This is baseline.




Speed: essential for

bounce rate & conversion
rate & SEO.
Goal: <3 seconds
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: e Minify CSS,Javascript, HTML

§\\ ¢ Reduce redirects

e Improve server response time
(buy the best hosting you can

\ afford!)

N e Usea CDN ( )

Use on your
mobile website!
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https://www.cloudflare.com/
https://www.gtmetrix.com/

www.ON.marketing



The most important factor
for SEO is unique content.

You create unigue content
every day for your posts




Average amount of words
per website page: 159

Average mentions of
destination per page: 1




Average amount of words
per post: 19

Average mentions of
destination per post: ~0




500 word articles vs 2000 word posts.
3 posts/week vs 14 posts/week.

SEO hint:
always include the destination in
posts & profiles
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Define your USP & value proposition
and your audience.

These are essential steps to your
marketing plan, your content plan and
then your website’s content and social

media plan.
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RSt GO BEYOND INSPIRATION

Don’t copy & paste, create quality & quantity,
something unique & interesting.
(price, maybe room size,amenities, meal options)

Answer people’s questions,
help them decide, help
them answer WHY?

And they wantanswers in their language.

Screenshot from Grecotel Cape Sounio Family Hotel Athens, January 2019
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Social networks rank high:
GOOGLE MY BUSINESS

(the easy SEQ)

YouTube, Facebook, Instagram,

Pinterest, Twitter, Quora,
Reddit, Flickr
the next Snapchat
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Create at least one post
per focus keyword per month.

And use high resolution images &
videos with similar content.
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Use Instagram’s advanced
settings per post

Close Friends

Edit your Close Friends List
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FAQ: WHAT CUSTOMERS WANT?

Google Ads Keyword Planner
Google Search Console
Google Trends
hotjar
Common Sense
Ask your customers
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caroe_ ¢ IRZZE B -
1212 posts  Limfollowers 364 following Don ’t go J U St for th e

%> 8 Caroline Einhoff§d % .
DON'T LET yOUR DREAM: BE JUsT DREAM: p I C S
L]
snap@: e_caro

mecaozom Go for the website and

o get SEO valuable links
% @ @z o @ for your hotel.
Runway @ Thailand... Surg:ry CooI::r... Fitness GO for Vi deo

Useitin your own
media: Repost it, blog
! about it!

1 This is a trust mark,
2 validation, itinspires,
it creates desire.
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You get social proof in all sorts of

ways:

Customers
Experts

Celebrities
Crowds
Friends

Certifications
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Integrate social proof in your website:

Customer ratings reviews & testimonials
Media logos
Content with your hashtag
Celebrity Endorsements
Media mentions
Certifications
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This1s Black Hat SEOQ:
The Shed in Dulwich

It happens ALL the time.
UGC for SEO

Freshness Quantity Quality




& lkos Clivia

Google will take TripAdvisor out of

OVERVIEW

_ business. BET YOURMONEY IN THIS
o o lkos Olivia will never get nature lovers.

4 8 Excellent
. 470 reviews on Google About 34

IKOS OLIVIA - Prices & Resort (All-Inclusive) Reviews (Gerakini ..

https:/fwww tripadvisor.com » ... » Halkidiki Region » Gerakini > Gerakini Hotels

% (Based on ightly Rates for a

#r e Ratin
Rooms Location Service Standard m our Pariners
4 8 3 9 4 ? Book Ikos Olivia, Gerakini on TripAdvisor: See 2068 traveler reviews, 2894 candid photos, and great

. . deals for Ikos Olivia, ranked #1 of 10 hotels in Gerakini and .

/s - Price rang

Hotel Ikos Olivia, Gerakini, Greece - Booking.com
https:/iwww booking.com : Greece » Macedonia » Halkidiki » Gerakini Hotels

- %k Rating: 9.5/10 - 101 reviews |k08 O|IVI8
i g i i
i |I3-"*d\'|59f B ECDK'”Q-CC Right on its private beach area in Gerakini, lkos Olivia features 3 cutdoor pools, 1 indoor pool and spa
facilities Website Directions Save
Sf5 - 2,548 reviews 9.5M10 - 101 revie

Infinite Lifestyle | Ikos Resorts | Luxury All Inclusive | G LR 470 Googe revies
) ) ) nfinite Lifestyle | lkos Resorts | Luxury All Inclusive | Greece tar b

f omt ra, 2 months M

TripAdvisor Reviewer, a mont... Katya, 2 months hitps:/ikosresorts. com/ =

. . . Life-enhancing luxuries, exiraordinary experniences, we have reinvented the all inclusive holiday. BOOK A ROOM
Firstly a huge massive thank you + The view. ! ; A ep SR !

introducing the Infinite Lifestyle at Ikos Resorts.

to the superstar Tasos Skouros - Limited access fo Address: Thesi Rahones, Gerakini, Halkidiki 631 00
who ensured that everything was restaurants. We ... lkos Resorts | lkos Oceania | lkes Olivia | lkos Dassia Phone: 2374 098519
https:/fikosresorts.com/resorts/ ~
View more on Booki Ikos Resorts offers private secluded beach, several pools benefits and acres of landscaped gardens (E=) Check availability
View more on TripAdvisor are found in spectacular locations. Visit us Today !
A Sat, Jun 1 [ Fri, Jun 14 & 2

Book | Ikos Resorts | All Inclusive | Halkidiki Greece
https:/fikosresorts.com/book-now/ = B EBooking.com 444 5

% View all reviews Book now and benefit in many different ways including free child places airport transfers and early
booking discounts for summer 2017

\iiew more room rates
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ACT & MOVE
IW ARD!

Panos@ ONmarketing.io

@ON.m arketing \\'-'ffaﬁk
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