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About Panos

● 14 years  ex perience of S E O
& Digital m ark eting in Greek  
& international projects

● F irs t Google Certi fied 
Partner in Greece

● M anaging Director 
ON.market ing

● E x ecution & data-driven 
m entali ty

● ❤ to work  with s tart-ups
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ON a mission
Provide res ults -oriented digital m ark eting

ex ecute res ults  & data-driven advertis ing plans  
and even bring com m on s ens e in digital bus ines s .
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WHY SEO?
# 1 T raffic  S ource

S calable
E x ceptional R OI
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● Increased, high qual i ty traffic
● H igher R OI
● Im proved vis ibi l i ty
● Credibi li ty  & trus t
● B randing
● Im proved us er ex perience & 

us abi li ty
● F uture inves tm ent
● Provides  cus tom er ins ights
● Y our com petitors  are here
● S aves  you Google A ds  m oney
● A  chance agains t large brands
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SEO 2019 ANNUAL REPORT
E x cept for T ravel.

A t 1.6 T ri l l ion 
s earches  this is a 
total ly di f ferent 

game

5.500.000 us ers
3.000.000 
keywords
500.000.000 
searches
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40%
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They dominate SERP

Να πάρεις  αναφορές  & l ink  από άλλα 
webs ite
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Help you achieve better results
with the ex is ting res ources

S tand up to the huge guys , be 
com petitive
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HOW?
- T echnology & UX

- Content
- L ink  B ui lding

B e ex cellent in 200+ F actors  at: 

What Y OU control & Y ou Don’t



www.ON.marketing

5 Ways to Combine 
S ocial M edia & S E O 

for hotel content 
m ark eting
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rel=nofollow 2010 – 2014 – 2018

Google’s  M att Cutts
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The Benchmark
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Typical websi te:
- Des k top focus ed des ign
- Photographs  to ins pire
- Cropped for des k top
- M inim um  content
- Dis creet call  to action

Screenshot from Mykonos Grand mobile website, January 2019
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Typical social  post:
- “Ins pirational content”
- Photo for any hotel
- M inim um  content
- No call  to action
- No link s
- 1 L ik e

Screenshot from Rocabella Mykonos Hotel Facebook page, 
January 2019
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An exceptional team  creates  an 
ex ceptional digital brand
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#1 T E CH  E X CE L L E NCE
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You compete against giants. 
Create a mobi le fr iendly,

secure (H T T PS ) and 
fast webs ite.

T his  is  bas eline.
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Speed: essential  for 
bounce rate & convers ion 

rate & S E O.
Goal: <3 s econds
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• Use caching & compression
(S hortPix el.com  for im age 
com pres s ion)

• M inify  CS S , J avas cript, H T M L
• R educe redirects
• Im prove s erver res pons e tim e 

(buy the bes t hos ting you can 
afford!)

• Us e a CDN (Cloudflare…)

Use Gtmetrix.com on your 
mobi le websi te!

https://www.cloudflare.com/
https://www.gtmetrix.com/
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#2 Content in your
m ark eting plan
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The most important factor 
for S E O is  unique content.

Y ou create unique content 
every day for your pos ts
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Average amount of words 
per webs ite page: 159

A verage m entions  of 
des tination per page: 1
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Average amount of words 
per pos t: 19

A verage m entions  of 
dest inat ion per pos t: ~0
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500 word art icles vs 2000 word posts.
3 pos ts /week  vs  14 pos ts /week .

SEO hint :
always  include the des tination in 

pos ts  & profi les
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Define your USP & value proposi t ion 
and your audience.

T hes e are es s ential s teps  to your 
market ing plan , your content plan and 
then your webs ite’s  content and s ocial 

m edia plan.
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GO BEYOND INSPIRATION 
Don’t copy & pas te, create quali ty  & quantity , 
s om ething unique & interes ting.
(price, m aybe room  s ize, am enities , m eal options )

A ns wer people’s  ques tions , 
help them  decide, help 
them  ans wer WHY?
A nd they want ans wers  in their  language.

Screenshot from Grecotel Cape Sounio Family Hotel Athens, January 2019
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Social  networks rank high:
GOOGL E  M Y  B US INE S S

(the eas y S E O)

Y ouT ube, F acebook , Ins tagram , 

P interes t, T witter , Quora, 
R eddit, F lick r

the nex t S napchat
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SEO HACK
Create at leas t one pos t 

per focus  k eyword per m onth. 

A nd us e high res olution im ages  & 
videos  with s im ilar  content.
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INSTAGRAM
S E O H A CK

Us e Ins tagram ’s  advanced 
s ettings  per pos t
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FAQ: WHAT CUSTOMERS WANT?

Google A ds  K eyword P lanner
Google S earch Cons ole

Google T rends
hotjar

Com m on S ens e
A s k  your cus tom ers



www.ON.marketing

#3 Influencers
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● Don’t go just for the 
pics . 
Go for the webs ite and 
get S E O valuable l ink s  
for your hotel.
Go for video
Us e it in your own 
m edia: R epos t i t, blog 
about i t!
T his  is  a trus t m ark , 
validation, i t ins pires , 
i t creates  des ire. 
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#4 Social Proof
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You get social  proof in al l  sorts of 
ways :

Cus tom ers
E x perts

Celebrities
Crowds
F riends

Certi fications
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Integrate social  proof in your websi te: 

Cus tom er ratings  reviews  & tes tim onials
M edia logos

Content with your has htag
Celebrity  E ndors em ents

M edia m entions
Certi fications
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#5 R E V IE WS
& R E PUT A T ION
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This is Black Hat SEO:
T he S hed in Dulwich

It happens  A L L  the tim e.
U GC for S E O

Freshness Quanti ty Quality
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Google wi l l  take TripAdvisor out of 
bus ines s . BET YOUR MONEY IN THIS
Ik os Olivia wi ll  never get nature lovers .
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W ARD!

O N .m a rk etin g

P a n os@ O N m a rk etin g .io

AC T & M O V E
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