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v'Since 1961, the methodology we have implemented, hundreds of
successful projects worldwide, placed us as a highly specialized
company in development

v' We have experience to more than 225 industries,

v'We maintain one of the largest networks worldwide in more than 102
countries,
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Some of our experiences
in Hotel Industry

.1\
o Q) a7 IMUT
INTERCONTINENTAL.
HOTELS & RESORTS MARRIOTT R OV FE
THE PENINSULA »— =~ LS
BANGEKOK ACCORHOTELS ' =
Feel Welcome Somccet:
s BORODINO
Retana s ATEL
Hotels & Resorts W ‘LI
e |

Irl‘ HOTELIERS SINCE 1897 A AN S
SAINT-PETERSBURG.COM E mirates Concord E

SUITES AM AN - WYNDHAM  Copthorne Hotel Dubai
REWARDS

RESORTS
I‘rl R il

METROPOLITAN RENAISSANCE MILLENNIUM

HOTELS AND RESORTS




H ayopa oto Hotel Industry
EXEL aAAOAEEL...
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o End User pnopet mA€ov va

OUYKPLVEL KOl v £XEL OTTOULTAOELC...
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O neplocotepot emevédvouvv MONO
oto Presales

George Nolas

Dermentzoglou
Marketing Director- 2MBA



'vwpilete mMOoOL MEAATEC GOC EXOUV
eMoKePOeL cuvOALKAL?

e ‘Exete dnuiovpynoet data
base pe Tou¢ eAateg coc? % %% %% %%%
e Marketing epappolete? % % %% % %

* Noool eivau repeaters? % %%%\_\ %%% %%

* Moool oag Ekavav cuotaon?
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Mati taédéevel o End User..

v Alaokédaon
v Business
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Tumepuevel o End User

AuTO akplBwc Tou Tov napouvclaleTat...

e gTto wWeb site,

e ATO TOV tour,
operator

* Trip advisor,
 Booking,
e etc
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Tu 6ev meppével o End User...
vVal MV ElvaL OTTWC TOL TTEPLUEVE

OO60O

6600
— 000600
- 00000
0600

o

George Nolas
Dermentzoglou
Marketing Director- 2MBA



Tt aAAo b¢ev nepLpevel o End User

TO KATL MOPOIAVW...
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SPECIAL SERVICES
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and that’s how
we implement

After Sales Strategy
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Marketing Director- 2MBA



Repeaters!!

Monthly — Once a year 2 to 10 years
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The ""key " ‘for Repeaters!!

 Value for money
e Na volwOel prAka
e Na draokedalel

e Na LKOVOTIOLNGEL TO
EMQ tou
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H ueodoloyia edbappoyric tou After Sales,
EEKLVAL MECOL ATTO TIC TTOLPOLKATW OLOOLKACLEC

* a. Kata to check in,

* b. Kata tn diapovn,

 c. Kata to check out,

And ....on going Marketing Strategy

George Nolas
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A. Check In

v Awadikaoiec welcome

v" Welcome staff

v ‘Evtuno afloAoynonc reAdtn
v Katavonon Avoykwv

v' CRM Automation

. George Nolas

Dermentzoglou
Marketing Director- 2MBA




Welcome Gifts Check In
Reception
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Welcome Procedures Check In
Reception

v Kd&vete toug va wvou povadikot
v XOLLOYENAGTE TOUC

v’ Meite ToUC TOGO XOPOUEVOL
eloTe OV oac eEMEAsEav

v KEpAOTE TOUG KATL
v' Kdtt pikpo yua to radi toug

v ‘Eva gift voucher... n éva
discount card yia pa special
UTTNPECLO TTOU EXETE

v' KAVETE OUVEPYELEC George Nolas
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B. Atapovn

v ZTOXOTOLNOTE TOV MEANTN OOLC
v' AVAYKEC yLoL Twpo = Strategy

\/vOuc'hers HAPPY CLIENTS!
v Xopoyeho V.

3 N
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Awopovi Targeting

v EmAé€te av o meAdTnC eiva
"OTOXOC ~ ylLOL TN OTPATNYLKNA GO

v A,B,C Analysis
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Awopovi Vouchers

v AWOTE topoxEC. Mopei va
NV £XOUV GNUOVTLKO KOOTOC,
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v KAVETE GUVEPYOOLEC EKTOC | | & \!
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Awopovi Smile
Give them your best Smile
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C. Check Out

v’ Aradikaoieg Good Bye
v ‘EVTUTO LKavoroinong meAdth
v’ Future Needs

v' CRM Automation 'Th|s is

Goodbue.

For now. :)
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Check Out Good Bye

v MO6GO ONUOVTIKO ELVOL VO XOULPETIOELC
KATOLoV Kot OxL oltAd va “"mApELg”
oL XPIHOTA TOU

v Kave to check out rtio “‘'npoowrniko’”’

v ‘Eva arntAo Stadnpotikd Swpo tou
Eevodoxeiov

v’ Ta évtuna tou §evodoxeiou

Good F;ien&S
Never Sa3 Goodby
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Check Out Future

v M6060 onUAvTKO €ivo va HAOELC
Ta oxEdLa TOouC KOl € cUVOUAOMO
e éva CRM va eiocau alert
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And now...Get Start
on going Strategy

..ﬂ

.creatin
e "'T“hél-ill'ﬁuf

" o ’?:tin ;ﬂlJ":.'Itiil:::".'llliti
-fclleﬁ"tﬂ..,,!.:'feﬁ_&:umm rdenin S

marketmg

cnmmq;ll a u'li I' :hun

SRy e dVaieotteT
E_ﬁﬁ 8 *“g:%wty, '.E'“%‘"?{

. m‘gna ement

i -

George Nolas

Dermentzoglou
Marketing Director- 2MBA



1. Software - Data base

Customer Relationship Strategy

GENERATION OF CRM

George Nolas
2aG xopnyoupe 1 Free CRM — CRS Dermentzoglou

Marketing Director- 2MBA



2. Marketing Assistant - Your Staff

George Nolas

Dermentzoglou
Marketing Director- 2MBA



3. Email Marketing Campaign

George Nolas

O n e m 0 nt h Iy Dermentzoglou

Marketing Director- 2MBA



The goodbye pic

after 10 days

George Nolas
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Thank you for visiting us
After 20 days

My personal Thank Hou

for disiting our Hotel
SEE You Spon

o Walter
Hotel Manager

George Nolas
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Greece in October

George Nolas
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November

7

ﬁv orking hard to

te our promises
at we welcome
you back...
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December

George Nolas
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February - March

George Nolas
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Marketing Director- 2MBA
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Have a Wice SUMMmEr
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Hi Guys , we are looking forward to see you again
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AUGUST

Hi from GREECE e e

Marketing Director- 2MBA



SEPTEMBER

[ W

We wish you to be
George Nolas
here XY Dermentzoglou
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~ OCTOBER

Come with friends

George Nolas

and gEt 2 dayS free Dermentzoglou

Marketing Director- 2MBA



4. Social Media

George Nolas
Face book: 1.71 81¢. Xproteg

LinkedIn: 450 k. xprioteg Dermentzoglou
Youtube : mévw arné 1 8ig xpAoTeg Marketing Director- 2MBA



Wedding day




Happy Anniversary

vears ol
togetherness!
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May vour love grow it
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4 5. Happy Call

ARE YOU

N
\ 4

HAPPY?
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6.Public Relations
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This summer enjoy your birthday with us

pay 5, stay 7
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After Sales
Process
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Thank you!

George Nolas

Dermentzoglou
Marketing Director - 2 MBA

ad@managersoffice.net

@uawm Linkedh
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